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The changes in paradigms of the new millennium have
created a polarised approach to contemporary society:
individualism against collectivism. Populist political trends,
neo-liberalism and mass cultural consumption have raised
the awareness of the power of cultural collective action for
social change. Throughout history, social movements have
evolved according to their context. Since the last few
decades, artistic performance, museums and social media
have become platforms for giving voice to national identity,
class, gender and ethnic struggles. Broadening the
knowledge on social movements enables a socio-political
macro-analysis of society and an understanding of new uses
of art and technology, as well as their role on the
construction of a globalised society.

Aim and objectives of the course

The aim of this course is to explore the different dimensions
and key areas of social movements while developing critical
thinking towards the power of collective action. The course
will draw upon Anthropology and Sociology theories that
will be illustrated with contemporary cross-cultural case
studies, including the Baltic Singing Revolution.

Structure and tasks of independent studies

The course will consist of a series of lectures covering a
broad range of perspectives on social movements.
Participation during the class is compulsory for students.
Regarding the course examination, students will write a
research paper on a case study related to their culture and
will share the results in an oral presentation.
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Course prerequisites

No previous knowledge in the fields of Sociology or
Anthropology is required.

Course Outline
Theme
Introduction to social movements: perspectives on the concept of community
Cultural dimensions of social movements: an anthropological and sociological approach
Symbolic power in social movement culture
The language of social movement culture
Performance and social movements
Social media and social movements
Museum representation and social movements
Student presentations on social movements of their local culture
Expected learning outcomes and their assessment
Learning outcome
Development of abstract thinking.
Enhancement of critical thinking.
Analysis of pictures and texts related to social movements.
Academic skills in research paper writing and oral presentations.

Requirements for credit points
Participation in class.
Writing a research paper and presenting it in an oral presentation.

Assessment methods
Evaluation of participation in class (10%)
Evaluation of participation in class (10%)
Evaluation of participation in class (10%)
Evaluation of written and oral academic
production (70%)

